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- We can -achieve ‘the :goals of the
-Clean Water Act .with the funds we
have authorized, but we would make
major sacrifices in water guality under
the funding level proposed by the ad-
ministration. My home State of North

-Dakota would lose $4 million in the
coming year under this proposal or
more than one-third of its authorized
share. Other States would incur pro-
portionate reductions.

People in my State and in the rest of
the country are depending on us to
carry through on our commitment to
clean water. I commend Senator Lau-
TENBERG for his timely and appropriate
response to this unacceptable element
-of the President’s fiscal year 1989
budget.@

" AMENDMENTS SUBMITTED

OF 1987

FOWLER AMENDMENTS NOS.
1469-1471

{Ordered to lie on the table.)

Mr. FOWLER submitted three
amendments intended to be proposed
by him to the bill (S. 1721) to improve
the congressional oversight of certain
intelligence activities, and to strength-
en the process by which such activities
‘are approved within the executive
‘branch, and for other purposes.

AMENDMENT NO. 1469

Onpagelznnesmzmdls strike out

“necessary to support the foreign policy ob-
Jectives” and insert in lieu thereof “consist-
ent with,”and in support of, the publicly
avowed foreign pohcy"

Amnmmr No. 1470

On page 12, line 186, strike out “unporta.m“
and insert in leu thereof “essential”.

AMENDMENRT No. 1471

‘On page 14, line 3, strike out “and”.

On page 14, line 5, strike out the period
and insert in lieu thereof ”; and”. .

-On page 14, betweenhn&SandG insert
the following: .

“(7) Each finding shall specify the autho,
1zed duration (not to excéed one year) of the
spec:al activity, -

GRAPH PROTECTION ACT -

THURMOND AMZEN'DMEN’T
NO. 1472

Mr: THURMOND proposed an
amendment to the bill (S. 1904) to
- strictly limit the use of lie detector ex-
aminations by employers involved in
or affecting interstate commerce; as
follows: :

" At the sppropriate place, insert the fol-
lowing:

Sec. . (a) Congress finds that—

(1) the most abused drug in America is al-
cohol; . .

(2) alcohol use costs the American econo-
my nearly $120,000,000,000 per year, includ-
ing increased medical expenses and de-
creased productivity;

INTELLIGENCE OVERSIGHT ACT

SABY ﬂmho! Telated traffic accidents claim
over 23,000 lives each :year m the United
States;

-44) over 12,000,000 American -aduits have
one or more symptoms of alcoholism, repre-
-senting an 8.2 peivent increase in probiem
drinking since 1680:

(6) since 1881, the Surgeon General has
officially advised women to abstain from
drinking during pregnancy, and despite this
warning. fetal alcohdl syndrome is the third

leading cause of birth defects with accompa- .
- hying mental retardation;

(6) fetal alcohol syndrome is the only pre-
ventable birth defect among the top three
types of birth defects in the United States,
nevertheless, recent surveys reveal that only
57 percent of Americans have heard of fetal
alcohol syndrome;

{7) nearly one-half of all aeccidents)
deaths, suicides, and homicides are alcohol
related, and nearly half of the convicted jail
inmates were under the influence of alcohol
when they committed the crime;

(8) among teenagers, alcohol abuse has
reached epidemic proportions and an esti-
mated 830 percent or 4,600,000 adolescents
experience the negative consequences of al-
cohiol use {such as poor school performance,
trouble with parents, or trowble with the
law);

. (9) in 1986, alcohol remained the most
widely used drug among American youth;

(10) the Public Health Service has recent-
1y completed a study on the potential educe-
tional effects of kealth warning tabels on ai-
-coholic beverages and cencluded that such
-labels can be effective in imcreasing eon-
sumer knowledge and can have an impact
on consumer behavior, particularly in com-
bination with other educational initiatives;

(11) the statistics cited in the preceding
paragraphs indicate that many Americans
are not aware of the adverse effects that the
consumption of -alcoholic beverages may
have on health; . -

(12) it is necessary to undertake a serious
national effort to educate the American
people concerning the serious consequences
‘of the consumption of alccholic beverages;
and

as warning 1abels on the ‘containers of
alcoholic beverages concerning ‘the effects
on the health of individuals resulting from
the consumption of such beverages would
mssist in providing such education.

(b) Title V .of the Public Health Service
Act is amended by adding at the end thereof

“the following new part:

“"PART D—PUBLIC AWARENESS CONCERN-
ING THE HEALTH EFFECTS OF ALCOHOL~
IC BEVERAGE CONSUMPTION

“SEC. 550. PUBLIC AWARENESS. -

(a) Dm'mn'xons —For purposes of this
section—

“(1) ALCOHOLIC BEVERAGE.—The term ‘alco- °

holic beverage’ includes distilled spirits,
wine, any drink in liquid form containing
wine to which is added concentrated juice or
flavoring material and intended for human
consumption, and malt beverages.

. "(2) CoMmERCE.—The term ‘commerce’ has
the same meaning as in section 3(2) of the
Federal Cigarette ‘Labeling and Advertising
Act.

‘“03) Cownrarner.—The term ‘container
means any container, irrespective of the ma-
terizl from which made, used in the sale of
any alcoholic beverage.

‘4) DISTILLED spPimrrs.—The term ‘dis.
tilled spirits’ means any ethyl alcohol, hy-
drated oxide of ethyl, spirits of wine, whis-
Key, rum, brandy, gin, and other distilled
spirits, including all dilutions and mixtures
thereof, for nonindustrial use.

‘“A3) MALT BEVERAGE.—The term ‘malt bev-
erage’ means 8 beverage made by the alco-

. -
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“holic fermentation of an infusfon or “decoc-
:tion, -or combination of both, in potable
I brewing water, of malted barley with hops.
~or their parts, or their products, nd with or
without other malted cereals, and with or
without the addition of unmalted or pre-
pared cereals, ‘other ‘carbohydrates or prod-
ucts prepared therefrom, and with or with-
out the addition of carbon dioxide, and with
‘or without other wholesome products suita-
ble for human food consumption.

“(8} Persor.—The term ‘person’ has the
same meaning as in section 3(5) of such Act.

“(7) SALE AND DISTRIBUTION.—The terms
‘sale’ and ‘distribution’ include sampling or
any other distribution not for sale.

“(8) UNrrep StarTEs.—The term ‘United
States’ has the same meaning as in section
3(3) of such Act.

‘9) WIRE.—The term ‘wine’ has the same
‘meaning as in section 17(a)6) of the Feder-
al Alcohol Administration Act (27 U.S.C.
211(a X6)).

“(b) GeseraL RULE.—It shall be unlawfu}
for any person to manufacture, import, die-
tribute, sell, ship. package or deliver for
.sale, distribution, or shipment, or otherwise
introduce in commerce, in the- United
States, any alcoholic beverage during a cal-
endar year unless the container of such bev-
erage has 8 label bearing one of the follow-
ing statements:

“(1) ‘WARNING: THE SURGEON GE}\
ERAL HAS DETERMINED THAT THE
CONSUMPTION OF ‘THIS PRODUCT.
WHICH CONTAINS ALCOHOL, DURING
PREGNANCY CAN CAUSE MENTAL RE-
TARDATION AND OTHER BIRTH DE-
FECTS. .

“(2) ‘WARNING: DRINKING THIS

PRODUCT, WHICH CONTAINS ALCO-
‘HOL,  IMPAIRS YOUR ABILITY TO
DRIVE A CAR OR OPERATE MACHIN-
ERY.
-.*(3) ‘WARNING: THIS PRODUCT CON-
TAINS ALCOHOL AND IS PARTICULAR-
LY HAZARDOUS IN COMBINAT}ON
WITH SOME DRUGS. :

‘4 ‘WARNING: THE CGNSUM.PTION
©OF THIS PRODUCT, WHICH CONTAINS
-ALCCOHOL, CAN INCREASE THE RISK
OF DEVELOPING HYPERTENSION,
LIVER DISEASE, AND CANCER.

“(5) ‘WARNING: ALCCHOL 1S A'DRUG
AND MAY BE ADDICTIVE.". )

‘4c} LocaTION. OF LaBEL.—The labe) re-
quired by subsection (a) shall be locatedin a
conspicuous and prominent place on the
container of a beverage to which such sub-
section applies. The statement required by
such subsection shall appear in conspicucus
and legible type in contrast by typography,
layout, or color with other printed matter
on such container,

‘“(d) REQUIREMENTS.—Each statement re-
quired by subsection (a) shall—

“(1) be randomly displayed by a manufac-
turer, packager, or importer of an alcoholic
beverage in each calendar year in as equal a
number of times as is possible ‘on each
brand of the beverage; and

“(2) be randomly distributed in a1 parts of
the United States in which such brand is
marketed.

*(e) BUREAU ©OF ALCOROL TOBACCO AND
FIrReEarRMS.—The Bureau of Alcohol Tobacco
and Firearms shall—

*(1) have the power to—

“(A) ensure the enforcement of the provi-
sions of this section; and

“(B) issue regulations to carry out this
section; and

*¢2) consult and coordmate the health
awareness efforts of the labeling reguire-
ments of this section with the Secretarv of
Health and Human Services. : :
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